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Learn about effective livestock management techniques, animal care strategies, and best practices 
for optimizing dairy farming and overall animal well-being. This resource provides a comprehensive 
overview of key aspects within the field of animal husbandry.
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Brain-Savvy HR

Draw on evidence from neuroscience to help ensure effective and successful organizational change 
by improving employee engagement, productivity and resilience.

Brain-Savvy Leading

This e-book brings together scholars in both the neurosciences and organizational sciences who 
have adopted various approaches to study the cognitive mechanisms mediating the social behavior 
that we see within organizations. Such an approach has been termed by ourselves, and others, 
as ‘organisational cognitive neuroscience’. In recent years there has been a veritable increase in 
studies that have explored the cognitive mechanisms driving such behaviors, and much progress 
has been made in understanding the neural underpinnings of processes such as financial exchange, 
risk awareness and even leadership. However, while these studies are informative and add to our 
understanding of human cognition they fall short of providing evidence-based recommendations for 
practice. Specifically, we address the broader issue of how the neuroscientific study of such core 
social behaviors can be used to improve the very way that we work. To address these gaps in our 
understanding the chapters in this book serve as a platform that allows scholars in both the neuro-
sciences and the organizational sciences to highlight the work that spans across these two fields. The 
consolidation of these two fields also serves to highlight the utility of a singular organizational cognitive 
neuroscience. This is a fundamentally important outcome of the book as the application of neuroscience 
to address economically relevant behaviors has seen a variety of fields evolve in their own right, 
such as neuromarketing, neuroeconomics and so forth. The use of neuro-scientific technologies,in 
particular fMRI, has indeed led to a bewildering (and somewhat suffocating) proliferation of new 
approaches, however, the speed of such developments demands that we must proceed carefully with 
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such ventures or risk some fundamental mistakes. The book that you now hold will consolidates these 
new neuroscience based approaches and in doing so highlight the importance of this approach in 
helping us to understand human social behavior in general. Taken together the chapters provide a 
framework for scholars within the neurosciences who wish to explore the further the opportunities that 
the study of organisational behavior may provide.

Neuroscience for Organizational Change

A manager's job is getting harder to do. But the central question for all managers - the one that separates 
great managers from the rest- is how to get the most from your people. What do you do when your most 
talented people fall short of their potential, or worse, fall off their game for awhile? How do you inspire 
a solid contributor to even more stellar performance? How do you find that spark? And turn it into a 
burning flame? According to best-selling author and psychiatrist, Ned Hallowell, it's all in the brain. 
Creating that spark and inspiring someone to perform at their highest levels isn't rocket science; but 
it is brain science, and it has yet to be codified into a simple and reliable process that all managers 
can use. Drawing from his expertise helping people reach their full potential and synthesizing the latest 
research on happiness, brain science, and performance, Hallowell does exactly that -- he offers a five 
step process that leads to peak performance. Based on the latest findings in the fast-moving field of high 
performance research and rooted in the work of Martin Seligman, Dan Gilbert, Marcus Buckingham, 
Mihaly Csikszentmihalyi, John Ratey, and many other experts in psychology and neuroscience, this 
book gives managers a simple and coherent framework for getting the best out of people: (1) Selection 
- how to put people in the right job, and give them the responsbilities that literally make their brains 
"light up;" (2) Connection - how to overcome the powerful forces that disconnect us interpersonally in 
today's workplace, and how to restore the positive connections that fuel superior performance; (3) Play 
- why play is essential to peak performance, and how managers can get it right; (4) Progress - when the 
pressure is on, how to challenge the right person at the right time; (5) Recognition - why reward systems 
always decrease peak performance, and how managers can finally get this right The value of the five 
steps is that each step builds on another. For instance, there's no point in challenging an employee to 
go beyond their personal best if you haven't bothered to ensure first that you've got them in the right job. 
And there's no way to successfully get someone to think more creatively if you haven't first established 
the personal connection with her so that she knows her wild ideas will be taken seriously. And there's 
no point in demanding more, if you haven't first given employees a chance to engage their imagination 
and play around with the things that "light up their brains." Especially in times of mental overload and 
stress, when invoking people to suck it up or work even harder isn't an effective management tool, 
managers need a new game plan, like the one in this book, for helping their people perform at their 
best.

Society, Organizations and the Brain: building towards a unified cognitive neuroscience perspective

Marketing research in modern business has developed to include more than just data analytics. Today, 
an emerging interest within scientific marketing researches is the movement away from consumer 
research toward the use of direct neuroscientific approaches called neuromarketing. For companies 
to be profitable, they need to utilize the neuromarketing approach to understand how consumers view 
products and react to marketing, both consciously and unconsciously. Analyzing the Strategic Role 
of Neuromarketing and Consumer Neuroscience is a key reference source that provides relevant 
theoretical frameworks and the latest empirical research findings in the neuromarketing field. While 
highlighting topics such as advertising technologies, consumer behavior, and digital marketing, this 
publication explores cognitive practices and the methods of engaging customers on a neurological 
level. This book is ideally designed for marketers, advertisers, product developers, brand managers, 
consumer behavior analysts, consumer psychologists, managers, executives, behaviorists, business 
professionals, neuroscientists, academicians, and students.

Shine

While there have been tremendous advances in our scientific understanding of the brain, this work 
has been largely academic, and often oriented toward clinical publication. Cognitive Neuroscience 
of Human Systems: Work and Everyday Life addresses the relationship between neurophysiological 
processes and the performance and experience of humans in everyday life. It samples the vast 
neuroscience literature to identify those areas of research that speak directly to the performance and 
experience of humans in everyday settings, highlighting the practical, everyday application of brain 



science. The book explains the underlying basis for well-established principles from human factors, 
ergonomics, and industrial engineering and design. It also sheds new light on factors affecting human 
performance and behavior. This is not an academic treatment of neuroscience, but rather a translation 
that makes modern brain science accessible and easily applicable to systems design, education and 
training, and the development of policies and practices. The authors supply clear and direct guidance on 
the applications of principles from brain science to everyday problems. With discussions of topics from 
brain science and their relevance to everyday activities, the book focuses on the science, describing the 
findings and the studies producing these findings. It then decodes how these findings relate to everyday 
life and how you can integrate them into your work to achieve more effective outcomes based on a 
fundamental understanding of how the operations of the human brain produce behavior and modulate 
performance.

Analyzing the Strategic Role of Neuromarketing and Consumer Neuroscience

Team Being is a book about creative collaboration—what it is, how it works and how to maximize 
chances of doing it well. The book is built upon years of experience working with thousands of nascent 
teams from education, business and government where participants were expected to generate results 
in formations from two to twenty-five people. The book shares complex insights on collaboration 
combining direct observations of creative teams in action, extensive reviews of ground-breaking 
research in the field and insights from leaders of professional creative teams. Team Being goes beyond 
other teamwork books incorporating compelling insights and perspectives from psychodynamics, 
neuroscience and quantum physics, all of which help to illuminate the often-hidden forces at work in 
collaborative environments. The more aware leaders are of these forces, the more empowered they 
are to lead teams by influence rather than blind authority. Learning how to work well with others is an 
inconvenience, not unlike what grammar is to writing. Teamwork is an essential skill for the 21st century 
work force, but there is currently no natural, convenient or effective place to learn it in most institutions 
of education.

Cognitive Neuroscience of Human Systems

Leadership can be learned: new evidence from neuroscience clearly points to ways that leaders 
can significantly improve how they engage with and motivate others. This book provides leaders and 
managers with an accessible guide to practical, effective actions, based on neuroscience.

Team Being

"The Brain Advantage" shows leaders how to become even more effective decision-makers, commu-
nicators, and change-agents. In short, readable chapters, this work combines the latest brain research 
with insights from psychological studies of how people think.

Neuroscience for Leadership

It's never been this urgent to build employee relationships that spark higher brain thinking and the skills 
to connect with people to encourage their highest performance. In other words, it's vital to engage 
team members' upper brains, which control critical reasoning, judgment, and creativity. When that 
positive connection is lacking, leaders risk provoking team members' lower brains--which govern fear 
and survival behaviors--and creating a toxic workplace.Research shows that a leader's behavior is the 
most important predictor of a team's success. Leading with Your Upper Brain helps you understand 
why. It provides an innovative framework to shift your behavior in ways that help employees tap 
into their upper-brain resources that drive higher levels of performance.The authors use cutting-edge 
neuroscience research to illustrate how a positive connection with their leader builds trust and affects 
team members' brain function that leads to overall team success. They share a modern, science-based 
approach to performance management and leadership development that fits any organization. Each 
chapter offers key takeaways, tips, and questions to help you put the principles into practice

The Brain Advantage

This information-packed guidebook combines the latest in brain research with the real world applica-
tions for your personal, family and work life.

Leading with Your Upper Brain



In this book, Peter Burow explains how the RELISH methodology (Relatedness, Expression, Lead-
ing the Pack, Interpersonal Connection, Seeing the Facts, Hope for the Future), based on six 
ground-breaking insights from social cognitive neuroscience, can be applied to help you boost your 
personal and team performance.

The Owner's Manual for the Brain

Transform your organization into a "best place to work" by using brain-friendly strategies. It is an 
understatement to say that this is a difficult time to be a part of the American workforce, for employees 
and employers alike. The transformational drivers and trends existing in the current workforce create 
myriad challenges. The Brain-Friendly Workplace addresses the workplace challenges that closely 
rely on and affect people, such as upheaval in management, new and different employee motivators, 
diversity, maintaining civility in the workplace, and continuous transition and change. It then applies five 
"big ideas" from neuroscience and how they can be used to address these issues. By learning about 
these fundamental brain processes and adapting your organization's culture to fit them, workplaces can 
be transformed. Review the challenges facing workplaces today, and what's on the horizon. Learn five 
brain-friendly strategies that use our brains in the way they naturally function. Enhance your employees' 
strengths and confidence by applying these strategies and become a "best place to work" award winner. 
Complete with a look inside award-winning organizations, tips on putting the science to work, and an 
assessment tool, this book will help you measure and improve the level of brain-friendliness in your 
organization.

The Neuroscience of Building High Performance Teams

Neuroergonomics can be defined as the study of brain and behavior at work. It combines two 
disciplines--neuroscience, the study of brain function, and human factors, the study of how to match 
technology with the capabilities and limitations of people so they can work effectively and safely. The 
goal of merging these two fields is to use the startling discoveries of human brain and physiological 
functioning both to inform the design of technologies in the workplace and home, and to provide new 
training methods that enhance performance, expand capabilities, and opitimize the fit between people 
and technology. Research in the area of neuroergonomics has blossomed in recent years with the 
emergence of noninvasive techniques for monitoring human brain function that cna be used to study 
various aspects of human behavior in relation to technology and work, including mental workload, visual 
attention, working memory, motor control, human-automation interaction, and adaptive automation. 
This volume will provide the first systematic overview of this emerging area, describing the theoretical 
background, basic research, major methods, as well as the new and future areas of application. This 
collection will benefit a number of readers: the experienced researcher investigating related questions in 
human factors and cognitive neuroscience, the student wishing to get a rapid but systematic overview of 
the field, and the designer interested in novel approaches and new ideas for application. Researchers in 
human factors and ergonomics, neuroscience, cognitive psychology, medicine, industrial engineering, 
and computer science will find this volume most helpful.

The Brain-Friendly Workplace

Mindfulness-based interventions in organizations offer the potential to build individual and organiza-
tional resilience, engage employees and address workplace stress. Mindfulness in the Workplace is a 
practical guide written for practitioners who want to learn how mindfulness can be used as a change 
management and organizational development strategy. Drawing from the latest research evidence from 
neuro- and behavioural science, Mindfulness in the Workplace offers a framework and guidance on 
how to start evolution- not revolution- in the organization. It ensures the greatest chance of success, 
showing how to identify the key stakeholders and work with them on understanding the power of a 
mindfulness initiative, how to identify a mindfulness champion, adapt the language of mindfulness to 
the context of the organization, establish metrics, and measure return on investment. Mindfulness in 
the Workplace proposes that HR and OD professionals are best placed to understand the complexity of 
implementing change in organizational systems and, therefore, the practice of mindfulness need to be 
brought in-house, even if they bring in external mindfulness coaches to train their leaders. Case studies 
including Capital One Finance and the NHS Mental Health Trust cover the reasoning behind these 
initiatives, how they were planned, the barriers they faced, the lessons learned, and their results. This 
book offers a forum for HR and OD practitioners to hear from other practitioners who have implemented 



organizational mindfulness-based interventions using change management principles so that they can 
understand how they might be applied to their own practice and their own organizations.

Neuroergonomics:The Brain at Work

Neuroscience is revolutionizing our understanding of human psychology and behaviour. By showing 
how to apply this new understanding to how you recruit, manage, and develop your people, Brann is 
enabling you to deliver a step change in organizational performance and individual achievement.

Mindfulness in the Workplace

Both scientific and industry research suggest that paying close attention to psychological safety 
has tangible benefits, not just to personal health and well-being, but to workplace productivity and 
performance. In 2015 Google released the findings of some compelling research known as 'The 
Aristotle Project'. In its quest to build the perfect team, Google assessed the factors common to their 
high-performing teams. They were shocked to find it was not the background, the experience, or the 
education of the team members that determined the team's success, but whether psychological safety 
was present within the team. Most of us understand the importance of physical safety. We protect 
ourselves and those around us, and know what physical interactions are socially acceptable, helpful, 
or harmful. Psychological safety, however, is a new frontier. Only now are we beginning to understand 
its importance and impact, thanks to recent advancements in neuroscience. For example, research 
shows that a 'hit' to our psychological safety can have a deeper and longer-lasting impact than a 
'hit' to our physical selves. In fact, social rejection has the same impact on the brain as a punch to 
the face. Over time, the pain associated with a physical attack is difficult or impossible to recall. The 
memory of social rejection, however, even many years after the fact, can elicit the same strength of 
emotion as it did at the time of the event. When we experience an attack to our psychological safety, our 
brain is triggered into a stress response. Our cognitive abilities are compromised. Our higher, logical 
brain, the one responsible for thinking, creativity, decision-making, and self-control, goes off-line. In 
this derailed stress state we can find it difficult to concentrate, make decisions, or control our emotions. 
In a psychologically safe climate, people are not afraid to express themselves; they feel accepted 
and respected. This openness creates a fertile environment for thinking, creativity, innovation, and 
growth, and leads to more collaborative relationships and an overall improvement in individual and team 
productivity. So how do you identify and manage the triggers that threaten your psychological safety 
and hijack your brain? Based on the latest neuroscience research, the S.A.F.E.T.Y. model describes 
some of the most important social motivators of human behavior. Learn how to implement it in your 
life and your workplace, to reap the benefits of increased productivity and personal well-being. This 
revolutionary book offers actionable solutions to key questions that may be holding you (and your team) 
back from fulfilling your potential: Why am I so anxious and stressed? Why do I continue to do things I 
don't want to do? Why do I care so much about what others think of me? Why do I self-sabotage? And 
the most vital question of all: Why can't I change?

Engaged

Build Better Brains is neither a leadership book nor a book on neuroscience. It merges the best of the 
two worlds to serve a new type of leader emerging with contemporary organizations. The exciting news 
is that leadership has become measurable in the brain. This opens a new perspective on "the biology 
of leadership". Have you every wished to discover what lies inside of the box on top of your head? 
Are you aware that by reading this book you will forever change your brain, because your brain is an 
eternal construction site? Did you know that we have three brains? One brain in the brain, one in the 
heart, one in the gut? With Millennials and Generation Z becoming most of our workforce, the way we 
think about leadership is changing. Advances in neuroscience can prepare leaders to build a culture of 
trust and purpose for themselves and their teams. Build Better Brains is neither a leadership book nor 
a book on neuroscience. It merges the best of the two worlds to serve a new type of leader emerging 
with contemporary organizations. Build Better Brains: Offers practical, science-based applications for 
improving the efficiency of leadership in today's fast-paced VUCA world; Applies the knowledge and 
tools of neuroscience as foundation for leading people and building better companies; Is based on 
simple concepts, utilizing the latest insights from both leadership and neuroscience, without missing 
out on scientific facts; Teaches, but also entertains: leadership is full of fights, fiction, failures, but should 
also be fun; Serves the common need in today's over-engineered yet antiquated workplaces to discover 
the magic inside our brains. Leadership is born in the brain.

Psychological Safety



Fight, Flight or Flourish: How neuroscience can unlock human potential takes the latest research in 
neuroscience and translates it into actionable steps you can take today to help you and your team thrive 
at work! This practical book offers dozens of neuro-tips to help you: Cope better with stress; increase 
your focus at work; foster better relationships; quickly identify the intentions of others; make your goals 
more meaningful and achievable; cultivate a stillness of mind; increase performance; and more! "Fight, 
Flight or Flourish, is a marvellous compilation and translational book. Essential reading for anyone who 
wants to stay abreast of the latest research in neuroscience and begin to understand what it means to 
be human." Richard Boyatzis - co-author of the international best seller Primal Leadership

Build Better Brains

The challenge confronting today's leaders and their teams is making effective decisions in a market-
place where the goal posts continuously keep changing. Using lessons from the latest neuroscience, 
BrainWise Leadership offers powerful insights and practical techniques that leaders can use to 
avoid common thinking traps and improve performance. The authors translate complex neuroscientific 
concepts into layman's terms and provide real-life case studies to demonstrate how leaders can 
use the new techniques to best effect. The book is essential reading for both senior leaders and 
professionals involved in their development. From the back cover " The search for cost efficiencies and 
profits has created the most challenging business climate in a generation. Effective leadership in these 
difficult conditions requires an understanding of your team's individual thinking styles and behaviours. 
BrainWise Leadership provides you with those insights as well as a pragmatic, scientific set of tools for 
effective decision-making." Jim Mantle, Managing Director Australia and NZ, URS Australia " One of the 
epiphanies I had while reading BrainWise Leadership is that change is fundamentally about learning: 
people know how to learn, and BrainWise Leadership provides new insights on how to help others do 
this more effectively so they can successfully navigate change. I also really enjoyed the real-life case 
studies and the practical tips with a scientific basis." Lesley Staples, Group HR Director for Toll Holdings 
" Many aspects of modern life require a more sophisticated perspective based squarely on sound brain 
and behavioural sciences. In this book, the authors apply some of these key understandings to everyday 
management situations and demonstrate that when people use new insights from the brain sciences 
effectively, they are more likely to achieve the outcomes they desire." Professor Ian Hickie, Executive 
Director, Brain and Mind Institute

Fight, Flight Or Flourish

Are we all at the mercy of our brain chemistry? Do you think that the amygdala and the hippocampus 
are fantastical sea monsters? What can an MRI scan tell us? Could you explain to dinner-party guests 
why we don’t giggle when we tickle ourselves? 30-Second Brain is here to fill your mind with the 
science of exactly what’s happening inside your head. Using no more than two pages, 300 words 
and an illustration, this is the quickest way to understand the wiring and function of the most complex 
and intricate mechanism in the human body. Discover how the networks of 90 billion nerve cells work 
together to produce perception, action, cognition and emotion. Explore how your brain defines your 
personality, and what it gets up to while you are asleep. Illustrated with mind-bending graphics and 
supported by biographies of pioneers in the field of neuroscience, it’s the book to get your grey matter 
thinking about your grey matter.

BrainWise Leadership

48 page full-color tour of the brain and personality using today's EEG technology.

30-Second Brain

Critical Neuroscience: A Handbook of the Social and Cultural Contexts of Neuroscience brings together 
multi-disciplinary scholars from around the world to explore key social, historical and philosophical 
studies of neuroscience, and to analyze the socio-cultural implications of recent advances in the field. 
This text’s original, interdisciplinary approach explores the creative potential for engaging experimental 
neuroscience with social studies of neuroscience while furthering the dialogue between neuroscience 
and the disciplines of the social sciences and humanities. Critical Neuroscience transcends traditional 
skepticism, introducing novel ideas about ‘how to be critical’ in and about science.

Our Brains in Color



The Persuasion Code Capture, convince, and close—scientifically Most of your attempts to persuade 
are doomed to fail because the brains of your audience automatically reject messages that disrupt 
their attention. This book makes the complex science of persuasion simple. Learn to develop better 
marketing and sales messages based on a scientific model; NeuroMap™. Regardless of your level of 
expertise in marketing, neuromarketing, neuroscience or psychology: The Persuasion Code: How Neu-
romarketing Can Help You Persuade Anyone, Anywhere, Anytime will make your personal and business 
lives more successful by unveiling a credible and practical approach towards creating a breakthrough 
persuasion strategy. This book will satisfy your interest in neuromarketing, scientific persuasion, sales, 
advertising effectiveness, website conversion, marketing strategy and sales presentations. It’ll teach 
you the value of the award-winning persuasion model NeuroMapTM : the only model based on the 
science of how your customers use their brain to make any decision including a buying decision. 
You will appreciate why this scientific approach has helped hundreds of companies and thousands of 
executives achieve remarkable results. Written by the founders of SalesBrain who pioneered the field of 
neuromarketing SalesBrain has trained more than 100,000 executives worldwide including over 15,000 
CEO Includes guidance for creating your own neuromarketing plan Advance your business or career 
by creating persuasive messages based on the working principle of the brain.

The Brain Advantage

'A landmark in social thought. Henrich may go down as the most influential social scientist of the 
first half of the twenty-first century' MATTHEW SYED Do you identify yourself by your profession or 
achievements, rather than your family network? Do you cultivate your unique attributes and goals? If 
so, perhaps you are WEIRD: raised in a society that is Western, Educated, Industrialized, Rich and 
Democratic. Unlike most who have ever lived, WEIRD people are highly individualistic, nonconformist, 
analytical and control-oriented. How did WEIRD populations become so psychologically peculiar? 
What part did these differences play in our history, and what do they mean for our collective identity? 
Joseph Henrich, who developed the game-changing concept of WEIRD, uses leading-edge research 
in anthropology, psychology, economics and evolutionary biology to explore how changing family 
structures, marriage practices and religious beliefs in the Middle Ages shaped the Western mind, 
laying the foundations for the world we know today. Brilliant, provocative, engaging and surprising, this 
landmark study will revolutionize your understanding of who - and how - we are now. 'Phenomenal ... 
The only theory I am aware of that attempts to explain broad patterns of human psychology on a global 
scale' Washington Post 'You will never look again in the same way at your own seemingly universal 
values' Uta Frith, Professor of Cognitive Development, University College London

Critical Neuroscience

Cognitive sciences have been involved under numerous accounts to explain how humans interact with 
technology, as well as to design technological instruments tailored to human needs. As technological 
advancements in fields like wearable and ubiquitous computing, virtual reality, robotics and artificial 
intelligence are presenting novel modalities for interacting with technology, there are opportunities 
for deepening, exploring, and even rethinking the theoretical foundations of human technology use. 
This volume entitled “Cognition and Interaction: From Computers to Smart Objects and Autonomous 
Agents” is a collection of articles on the impacts that novel 3 September Frontiers in Psychology 
2019 | Cognition and Interaction interactive technologies are producing on individuals. It puts together 
17 works, spanning from research on social cognition in human-robot interaction to studies on 
neural changes triggered by Internet use, that tackle relevant technological and theoretical issues 
in human-computer interaction, encouraging us to rethink how we conceptualize technology, its use 
and development. The volume addresses fundamental issues at different levels. The first part revolves 
around the biological impacts that technologies are producing on our bodies and brains. The second 
part focuses on the psychological level, exploring how our psychological characteristics may affect the 
way we use, understand and perceive technology, as well as how technology is changing our cognition. 
The third part addresses relevant theoretical problems, presenting reflections that aim to reframe how 
we conceptualize ourselves, technology and interaction itself. Finally, the last part of the volume pays 
attention to the factors involved in the design of technological artifacts, providing suggestions on how 
we can develop novel technologies closer to human needs. Overall, it appears that human-computer 
interaction will have to face a variety of challenges to account for the rapid changes we are witnessing 
in the current technology landscape.

The Persuasion Code



Microbiota Brain Axis: A Neuroscience Primer provides neuroscience researchers with a compre-
hensive guide on how to conduct effective microbiota-brain research, understand the appropriate 
methodologies, and collect and analyze microbiota data. The book begins with an introduction to 
the importance of the microbiota-brain communication in development and how microbiota impact 
neurodevelopmental disorders, mental health and neurodegeneration. In addition, the book discusses 
advances in microbiota analysis tools and techniques for neuroscience related research. Reviews the 
many approaches to manipulating the microbiota in animal studies - including the use of germ-free 
animals, antibiotics and diet - and covers the strengths and limitations of each Outlines available micro-
biota research tools, such as 16S sequencing and shot-gun metagenomics Provides a comprehensive 
guide to analyzing microbiota-related data and the many choices for bioinformatics

The Weirdest People in the World

The standard teaching text for Data and Society modules explaining to undergraduates, in different 
social-science disciplines, the Big Data Revolution in an accessible and critical way.

Cognition and Interaction: From Computers to Smart Objects and Autonomous Agents

State-of-the-art research on brain asymmetry, explained from molecular to clinical levels. Hemispheric 
asymmetry is one of the basic aspects of perception and cognitive processing. The different functions of 
the left and right hemispheres of the brain have been studied with renewed interest in recent years, as 
scholars explore applications to new areas, new measuring techniques, and new theoretical approach-
es. This volume provides a comprehensive view of the latest research in brain asymmetry, offering 
not only recent empirical and clinical findings but also a coherent theoretical approach to the subject. 
In chapters that report on the field at levels from the molecular to the clinical, leading researchers 
address such topics as the evolution and genetics of brain asymmetry; animal models; findings 
from structural and functional neuroimaging techniques and research; sex differences and hormonal 
effects; sleep asymmetry; cognitive asymmetry in visual and auditory perception; and auditory laterality 
and speech perception, memory, and asymmetry in the context of developmental, neurological, and 
psychiatric disorders. Contributors Katrin Amunts, Ulrike Bayer, Alfredo Brancucci, Vince D. Calhoun, 
Maria Casagrande, Marco Catani, Michael C. Corballis, Patricia E. Cowell, Timothy J. Crow, Tom 
Eichele, Stephanie Forkel, Patrick J. Gannon, Isabelle George, Onur Güntürkün, Heikki Hämäläinen, 
Markus Hausmann, Joseph B. Hellige, Kenneth Hugdahl, Masud Husain, Grégoria Kalpouzos, Bruno 
Laeng, Martina Manns, Chikashi Michimata, Deborah W. Moncrieff, Lars Nyberg, Godfrey Pearlson, 
Stefan Pollmann, Victoria Singh-Curry, Iris E.C. Sommer, Tao Sun, Nathan Swanson, Fiia Takio, Michel 
Thiebaut de Schotten, René Westerhausen

Microbiota Brain Axis

How do you tailor education to the learning needs of adults? Do they learn differently from children? 
How does their life experience inform their learning processes? These were the questions at the heart 
of Malcolm Knowles’ pioneering theory of andragogy which transformed education theory in the 1970s. 
The resulting principles of a self-directed, experiential, problem-centred approach to learning have 
been hugely influential and are still the basis of the learning practices we use today. Understanding 
these principles is the cornerstone of increasing motivation and enabling adult learners to achieve. The 
9th edition of The Adult Learner has been revised to include: Updates to the book to reflect the very 
latest advancements in the field. The addition of two new chapters on diversity and inclusion in adult 
learning, and andragogy and the online adult learner. An updated supporting website. This website for 
the 9th edition of The Adult Learner will provide basic instructor aids. For each chapter, there will be 
a PowerPoint presentation, learning exercises, and added study questions. Revisions throughout to 
make it more readable and relevant to your practices. If you are a researcher, practitioner, or student in 
education, an adult learning practitioner, training manager, or involved in human resource development, 
this is the definitive book in adult learning you should not be without.

Data and Society

As the internet and new online technologies are becoming embedded in everyday life, there are 
increasing questions about their social implications and consequences. This text addresses these risks 
in relation to children.



The Two Halves of the Brain

"Games are increasingly becoming the focus for research due to their cultural and economic impact 
on modern society. However, there are many different types of approaches and methods than can 
be applied to understanding games or those that play games. This book provides an introduction to 
various game research methods that are useful to students in all levels of higher education covering 
both quantitative, qualitative and mixed methods. In addition, approaches using game development 
for research is described. Each method is described in its own chapter by a researcher with practical 
experience of applying the method to topic of games. Through this, the book provides an overview of 
research methods that enable us to better our understanding on games."--Provided by publisher.

The Adult Learner

Personality and performance are intricately linked, and personality has proven to have a direct 
influence on an individual's leadership ability and style, team performance, and overall organizational 
effectiveness. In Personality and the Fate of Organizations, author Robert Hogan offers a systematic 
account of the nature of personality, showing how to use personality to understand organizations and 
to understand, evaluate, select, deselect, and train people. This book brings insights from a leading 
industrial organizational psychologist who asserts that personality is real, and that it determines the 
careers of individuals and the fate of organizations. The author’s goal is to increase the reader’s ability 
to understand other people—how they are alike, how they are different, and why they do what they do. 
Armed with this understanding, readers will be able to pursue their personal, social, and organizational 
goals more efficiently. A practical reference, this text is extremely useful for MBA students and for all 
those studying organizational psychology and leadership.

Kids Online

Adolescence is a pivotal period of development with respect to health and illness. It is during adoles-
cence that many positive health behaviors are consolidated and important health risk behaviors are first 
evident; thus, adolescence is a logical time period for primary prevention. In addition, the predominant 
causes of morbidity and mortality in adolescence are quite different from those of adults, indicating that 
early identification and treatment of adolescent health problems must be directed to a unique set of 
targets in this age group. Moreover, because of the particular developmental issues that characterize 
adolescence, intervention efforts designed for adults are often inappropriate or ineffective in an 
adolescent population. Even when chronic illnesses are congenital or begin in childhood, the manner 
in which the transition from childhood to adolescence to young adulthood is negotiated has important 
implications for disease outcomes throughout the remainder of the person’s life span. Organized in 
five major sections (General Issues, Developmental Issues, Treatment and Training, Mental Health, 
and Physical Health) and 44 chapters, Handbook of Adolescent Health Psychology addresses the 
common and not so common health issues that tend to affect adolescents. Coverage includes: ª Context 
and perspectives in adolescent health psychology ª Health literacy, health maintenance, and disease 
prevention in adolescence ª Physical disorders such as asthma, obesity, physical injury, and chronic pain 
ª Psychological disorders such as substance abuse, attention deficit hyperactivity disorder, depression, 
and eating disorders ª Congenital chronic diseases such as type 1 diabetes and spina bifida Handbook 
of Adolescent Health Psychology is the definitive reference for pediatricians, family physicians, health 
psychologists, clinical social workers, rehabilitation specialists, and all practitioners and researchers 
working with adolescents.

Game Research Methods: An Overview

A guide for using body language to lead more effectively Aspiring and seasoned leaders have been 
trained to manage their leadership communication in many important ways. And yet, all their efforts 
to communicate effectively can be derailed by even the smallest nonverbal gestures such as the 
way they sit in a business meeting, or stand at the podium at a speaking engagement. In The 
Silent Language of Leaders, Goman explains that personal space, physical gestures, posture, facial 
expressions, and eye contact communicate louder than words and, thus, can be used strategically to 
help leaders manage, motivate, lead global teams, and communicate clearly in the digital age. Draws 
on compelling psychological and neuroscience research to show leaders how to adjust their body 
language for maximum effect. Stands out as the only book to address specifically how leaders can 
use body language to increase their effectiveness Goman, a respected management coach, is widely 
considered as the expert in body language issues in the workplace The Silent Language of Leaders will 



show readers how to take advantage of the most underused skills in the leadership toolkit—nonverbal 
skills—to improve their credibility and stay ahead of the curve.

Personality and the Fate of Organizations

Many of today’s books on the tools and techniques of leadership and management provide descriptions 
of long lists for use in decision-making, leading, coaching and project management. This book takes 
a completely different approach. It contests the claims that the tools and techniques are based on 
evidence and explains why human activities of leading and managing are simply not amenable to 
scientific proof and consequently, why long-term futures of organizations are unpredictable. The book 
undertakes a critical exploration of just what these tools and techniques are about; showing that 
while they may lead to competent performance they cannot go further to expert performance because 
expertise involves going beyond rules and procedures. Ralph Stacey investigates the many questions 
that are thrown up as a result of this new approach. Questions such as: How do we apply this new 
way of thinking? What are the practical tools and techniques it gives us? What is the role of leaders 
in an unpredictable world? How does complexity affect the way organizations are structured and 
function? This book will be relevant to students on courses and modules that deal with leadership, 
decision-making and organizational development and behaviour as well as professional leaders and 
managers who want to develop their own understanding and techniques.

Handbook of Adolescent Health Psychology

Synopsis: This book examines collaboration between teachers, administrators, student support spe-
cialists, community agencies, and service providers to improve outcomes for students with complex 
learning needs.

The Silent Language of Leaders

As legions of businesses scramble to set up virtual-shop, we face an unprecedented level of competition 
to win over and keep new customers online. At the forefront of this battleground is your ability to connect 
with your customers, nurture your relationships and understand the psychology behind what makes 
them click. In this book The Web Psychologist, Nathalie Nahai, expertly draws from the worlds of 
psychology, neuroscience and behavioural economics to bring you the latest developments, cutting 
edge techniques and fascinating insights that will lead to online success. Webs of Influence delivers 
the tools you need to develop a compelling, influential and profitable online strategy which will catapult 
your business to the next level – with dazzling results.

Tools and Techniques of Leadership and Management

Effective Collaboration for Educating the Whole Child
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